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Transportation Electrification & 
Resource Procurement
1:00 – 4:00pm, July 16, 2026
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Agenda

TIMING TOPIC

1:00 Objectives & Presenters

1:10 Check In & Closing the Loop

1:25 CBIAG Charter Validation 

1:40 Resource Procurement: Origination

2:20 Break

2:30 Transportation Electrification

3:15 Bi-Rep: Report Structure & Executive Summary 
Design Preview

3:45 Public Comment

3:50 Check Out, Summary & Next Steps

• Let us know who is in the room by adding your 
organization (if applicable) 
• Click “Participants” and select the “Rename” 

option 
• Use Gallery View (icon at top right) when in 

group discussion

• Navigate to "Interpretation" at the bottom of Zoom
• Select "ASL" under Watch or "Spanish" under Audio
• If the interpretation icon is missing, try the "More" 

icon
• For technical support, chat “Tag G-D/ E Source" as 

recipient, and send your message

Engagement is encouraged! 
• Questions are welcome at any time
• Please mute until speaking
• Speak by clicking the "Raise Hand" in the tool bar
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Today's Objectives

1. Engage Members on Request for 
Proposal (RFP) Non-Price 
Scoring Criteria

2. Share program updates and 
customer engagement activities 
related to transportation 
electrification

3. Discuss and codevelop Biennial 
Report executive summary

Pacific Power’s
Community Benefits and 
Impacts Advisory Group
Focus on equity and a clean energy 
future in Oregon in accordance with 

HB 2021

https://olis.oregonlegislature.gov/liz/2021R1/Measures/Overview/HB2021


Pacific Power Collaborators
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Transportation ElectrificationResource Planning & Acquisition

Sierra Gentry
 Customer Solutions 
Program Manager

Elise Emil
Assistant Manager of 
Electric Vehicle Services 
and Policy

Sarah Reed
Resource & Commercial 
Strategy



Check In
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If you could tell your "first meeting self" one 
thing, what would it be?

Check In Question



Closing 
the Loop



Closing the Loop

TOPICS NEXT STEPS
• Continued dialogue around 

Section 6 Items A-H to develop 
upcoming Biennial Report

• Extended Day Market (EDAM)
• General Rate Case Update
• Customer Survey Update
• Emergency Management & 

Corporate Communications 
• Contracting Opportunities for 

Diverse-Owned Businesses

June Meeting Recap

Feedback
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Topics Next Steps

• IVCanDo requested to physical copies of the LID program application packet
• Organizations have received wildfire preparedness communications via email, but recommended social 

media, newsletters, word of mouth, and community events for more effective information sharing
• Advisors were divided on their understanding of the procurement process and knowledge of how 

suppliers are selected



Member Update

10

Welcome Erica Ledesma!
Representing Vision Comunitaria, a collection of Latin leaders and 
organizations, founded in 2022
Goal: Build out a statewide strategy that has representation from Latine, Indigenous, 
and Afro-Latine communities to help advance the wellbeing of all Oregon 
communities
Focus areas:
1. Basic Needs
2. Democracy, Civic Engagement & Political Power
3. Education
4. Environmental Justice
5. Cultural Transformation & Preservation
6. Economic Justice & Wealth Building

Vision Comunitaria Oregon

https://www.visioncomunitaria.org/


Maximizing Advisory Feedback |
2026 New tools

Purpose of bringing item to the 
Advisory Group

What to expect during the 
agenda item or what may 
come out of the segment 

How information should be 
viewed or contextualized 

Starting with the “WHY” Continuing with the “HOW”
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House Bill 2021, Section 6

SECTION 6. (2)(a) The electric company shall develop, in consultation with the Community Benefits and Impacts Advisory 
Group, a biennial report that assesses the community benefits and impacts of the electric company and shall file the 
biennial report with the Public Utility Commission. The biennial report must include a description of the following:

(A) Energy burden and disconnections for residential customers and disconnections for small commercial customers;
(B) Opportunities to increase contracting with businesses owned by women, veterans or Black, 
Indigenous, or People of Color;
(C) Actions within environmental justice communities within the electric company’s service territory intended to improve 
resilience during adverse conditions or facilitate investments in the distribution system, including investments in facilities 
that generate non-emitting electricity;
(D) Distribution of infrastructure or grid investments and upgrades in environmental justice communities in the electric 
company’s service territory, including infrastructure or grid investments that facilitate the electric company’s compliance 
with the clean energy targets set forth in section 3 of this 2021 Act;
(E) Social, economic, or environmental justice benefits that result from the electric company’s investments, contracts or 
internal practices;
(F) Customer experience, including a review of annual customer satisfaction surveys;
(G) Actions to encourage customer engagement;
(H) Other items as determined by the electric company and the electric company’s Community Benefits 
and Impacts Advisory Group.
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What are you seeing in your 
communities?

Look for this text

Dig deeper...

For each SME segment focused on 
“(B) Opportunities to increase 
contracting with businesses owned by 
women, veterans or Black, Indigenous, 
or People of Color;” we invite advisors 
to share their community-level 
perspective, including key 
observations and experiences from 
their work.
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HB2021; Section 6(B)
Opportunities to increase contracting with 
businesses owned by women, veterans, 
indigenous, Black or People of Color



Charter 
Validation

HB2021; Section 6(H)
Other items as determined by the electric 
company and the electric company’s CBIAG
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Charter Validation Activity 
Roles & Responsibilities 
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Roles & Responsibilities
• Utility - create a venue conducive to participation in the 

process of creating an equitable clean energy 
transition.

• CBIAG - participate in meetings and dialogue, provide 
insight and advise on the community lens, be open to 
forging a new relationship with the utility to identify, 
develop and advance clean energy equity outreach and 
activities within their own sphere of influence.

• Meeting Facilitators - create an environment inside and 
outside of the meetings where member voices are 
heard and that utility / members efforts flourish in 
advance an equitable clean energy future.

• Observers/Public - listen, ask questions and participate 
in the advancement of an equitable clean energy future.

What do you see as your role 
in the Advisory Group? 



Resource 
Procurement: 

Origination

HB2021; Section 6(B)
Opportunities to increase contracting with 
businesses owned by women, veterans, 
indigenous, Black or People of Color



Purpose of this Segment

Provide overview of the Request for 
Proposal (RFP) landscape

Contextualize how non-price 
scoring contributes to how an RFP 
is considered

Hear from Members on what 
factors should be prioritized in the 
PacifiCorp RFP Non-Price Scoring

18



RFP Process Overview

Develop and File 
Integrated Resource 

Plan (IRP)

Develop and File 
Request for 

Proposal (RFP)

Issue RFP
Receive and 
Evaluate RFP 

Proposals

Execute Contracts 
and Develop 

Resources

Develop and File IRP

Develop and File RFP

Issue and Manage RFP

Receive and Evaluate Bids

Execute Contracts/Develop Resources

• Roadmap for meeting energy demand in a reliable,  cost-
effective and responsible way

• Least-cost/least-risk preferred portfolio (PLEXOS)
• Action plan created for achieving identified goals

• Formal solicitation of competitive bids for energy and storage
• Informed by IRP action plan 
• Approved by Commission

• Specific needs, bid requirements and RFP process publicly 
communicated and posted to PacifiCorp website

• Proposals received; eligible proposals evaluated
• RFP Price and Non-Price Scoring calculated
• Final shortlist determined

• Formal contracts pursued and executed
• Resource developed; commercial operations achieved



2025 Oregon Situs RFP - Results
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• The 2025 Oregon Situs RFP was open from 
October 13, 2025, to November 18, 2025.

• PacifiCorp received bids from 41 distinct 
interconnections; including all the different 
variants and iterations of the 41 
interconnections, PacifiCorp received:

- 25 bids for generation resources, 
- 32 bids for storage resources, and
- 30 bids for generation and storage 

resources
• All bids were screened and modeled and a 

final shortlist of bids was selected and 
presented to the Oregon Commission June 9.  

• The Oregon Commission acknowledged the 
final shortlist on June 23.

Background
• PacifiCorp informed all bidders whether they 

were successful in the RFP.
• Over the coming days/weeks, PacifiCorp RFP 

will:
- Review redlines and issues lists which were 

submitted with initial bids, 
- Begin holding meetings with successful 

bidders,
- Negotiate contracts with an aim to complete 

by end of October 2026.
• Prepare updated RFP materials for the 

Commission ordered phase 2 of the Oregon RFP.
• Submit a draft RFP to Oregon in August, with an 

aim to issue to market by September.

Next Steps



Final Shortlist Recommendation
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The final shortlist (FSL) of 10 bids includes:
• 1,639 MW of generation capacity, including 106 MW of wind and 1,533 MW of solar co-located with storage
• 1,395 MW of storage capacity, including 162 MW of stand-alone battery
• Note that all capacity data are shown as nameplate capacity

Bid Name Type State PS1 + NP
PS2 + 

NP
Max Capacity 

(MW)
Generator 

MW
Storage 

MW COD

Wolverine Ck W Esc Wind ID 57 67 64.5 64.5 0 3/1/2027

Empire Battery 4 HR Battery OR 25 64 102.3 0 102.3 4/1/2028

RC Solar 1.0 Solar and storage UT 26 70 80 80 80 5/1/2028

Millican Storage Battery OR 28 66 60 0 60 7/1/2028

Combine Hills Wind OR 40 45 41 41 0 10/1/2028

BrightNight Bid 3 Solar and storage UT 43 71 300 300 150 4/1/2029

Zion 2 Solar and storage UT 29 73 300 300 300 6/1/2029

Malin 2 PV+BESS Solar and storage OR 28 71 393 393 393 10/1/2029

Harmon Solar + 4HR Storage Solar and storage ID 46 70 300 300 150 12/1/2029

Hayden Mountain Solar and storage OR 11 53 160 160 160 12/1/2029



Resource Commercial Operation

22

Final Shortlist Recommendation
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Impact of RFP Results
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• An estimated 500-1000 individual homes can be 
powered by just one megawatt of power.

• As discussed earlier, the 2025 Oregon Situs RFP 
selected 1,639 MW capacity of clean generating 
resources for Oregon customers.
• Keep in mind, resources such as wind and 

solar do not generate power 24 hours a day, 
so that 1,639 MW is not all hours of all days

• In this case, 1,639 MW does not strictly equate to 
819,000 to 1,639,000 homes being powered:
• Solar generates when the sun is shining
• Wind generates when the wind is blowing
• Resources such as storage (e.g., in the form 

of batteries) help by storing energy for later 1 MW could power 
between 500-1,000 
homes at any time



Non-Price Scoring Development
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Incorporating a “non-price scoring” 
methodology in RFP valuation:

• Non-price scoring in the RFP valuation 
process considers both direct and 
indirect impacts of a resource, which 
include factors such as environmental 
impacts, workforce, and training

• PacifiCorp is using an 80/20 mix (80% 
price, 20% non-price) 

To assess a fair distribution of benefits and 
burdens from clean energy in its RFP process, 
PacifiCorp developed “non-price scoring” using 
Customer Benefit Indicators (CBIs) as the 
baseline for mapping.

Develop

• Reached out to peer utilities 
• Held internal workshops 
• Leveraged CBIs

Socialize

• Shared and solicited feedback from Independent Evaluator 
• Shared with various user groups

Phase 1 RFP

• Collected and reviewed feedback
• Held internal workshops
• Implemented in 2025 OR Situs RFP

Refine for 
Phase 2 RFP

• Collect feedback from Independent Evaluator
• Evaluate lessons learned
• Bring to CBIAG for further socialization



Looking Forward – Future RFPs
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• Coming out of this current RFP, how can 
PacifiCorp improve its non-price scoring to 
capture the benefits and impacts to local 
communities?

• Advancing the non-price scoring element of 
the RFP to a more mature process

• Refine the questionnaire

• Identify actionable steps

• Ensure focus is on topics that matter to our 
customers most

• Provide the feedback to the Independent 
Evaluator to incorporate for phase 2 of 
the RFP



RFP Non-Price Scoring | Polling Activity
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Impacts IN communities

• Number of potential local 
employees/jobs 

• Taxes and donations to the 
local community

• Apprenticeships or training 
programs offered

Communicating WITH 
communities

• Outreach and engagement to 
disadvantaged and 
underrepresented groups

• Outreach to non-english 
speaking communities

• Outreach to those with limited 
internet access

• website or project info made 
public

• General outreach and 
engagement to all communities 

WHERE in communities

• Proximity and benefits to 
tribal groups

• Impact to environment (e.g., 
wetlands, historic sites, 
special species and 
habitats)

• Restoration to environment 
(e.g., wetlands, historic 
sites, special species and 
habitats

• Generally, across all 
communities 



Break



Transportation 
Electrification



Purpose of this Segment
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Provide program updates 
related to electric vehicles and 
mobility

Share information on the E-
mobility opportunities 

Hear from Advisors on how the 
company can work with 
partners to place infrastructure



Program Updates
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• Pacific Power is now working with CLEAResult for program management 
and implementation support

• Focus on expanding program participation
o Simplifying application process
o Increasing engagement with interested parties
o Additional self-service tools on website to empower customers



E-Mobility Grants – Project Examples
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Support for projects that advance 
transportation electrification in underserved 
communities

• Purchase & installation of EVSE for 
multifamily, workplace, or public use

• Electric vehicle purchase for community 
benefit

• Electric bus purchase for schools and 
transit agencies

• Micromobility (e-bike programs)
• Education and outreach focused on 

e-mobility



E-Mobility Grants - Timeline
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• Application window opened July 1, 2026
• Link to application: Grant opportunities
• Due on September 1, 2026
• Outreach plan

o Underserved communities
o Named communities
o Areas with low access to EV charging infrastructure
o Municipalities
o Businesses with high community touchpoints

https://www.pacificpower.net/savings-energy-choices/electric-vehicles/charging-station-grants.html


Fleet Make Ready
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• Funding for infrastructure upgraded 
needed to support Fleet EV charging

• Must own or lease a minimum of two 
electric vehicles during the project 
period

• Applications accepted throughout the 
year

• Apply here: Charging Station & Fleet 
Planning Technical Assistance

https://www.pacificpower.net/savings-energy-choices/electric-vehicles/charging-station-technical-assistance.html
https://www.pacificpower.net/savings-energy-choices/electric-vehicles/charging-station-technical-assistance.html


Technical Assistance
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• Free advisory support for non-residential customers
o EVSE technology options
o Feasibility analysis
o Fleet advising
o Rate analysis
o Incentive recommendations

• Good option for those who are interested in 
Transportation Electrification but don't know where to 
start

• Apply for technical assistance here: Charging Station 
& Fleet Planning Technical Assistance

https://www.pacificpower.net/savings-energy-choices/electric-vehicles/charging-station-technical-assistance.html
https://www.pacificpower.net/savings-energy-choices/electric-vehicles/charging-station-technical-assistance.html


Commercial Prescriptive Incentives
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• Per-port incentives for AC Level 2 and DC 
Fast Chargers

• Good option for projects with minor 
infrastructure upgrades or faster timelines

• Fills in the gap for projects that may not be 
well suited for grants/custom incentives

• Link to commercial prescriptive incentive 
applications here

https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/savings-energy-choices/electric-vehicles/PP_Customer_Participation_Agreement_Nonresidential_EV_Charger_Rebate_Application.pdf


Residential Incentives
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• Income-qualified incentives for at-home EV chargers: hardwired AC Level 2 
and 240-volt outlet for home EV charging for use with a non-hardwired EV 
charger. 
▪ Hardwired level 2 chargers: Up to $1,500
▪ 240-volt outlet for home EV charging: Up to $500

• Equipment must be installed by a licensed electrician.
• Qualified costs include licensed electrician labor, EV chargers or 240-volt 

plugs, materials and permits.
• Link to residential prescriptive incentive applications here

https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/savings-energy-choices/electric-vehicles/PP_Customer_Participation_Agreement_Residential_EV_Charger_Rebate_Application.pdf


Public Infrastructure 
Buildout

39

• Soliciting feedback on 
recommended/requested locations
o Similar criteria to E-mobility

• Pacific Power is exploring filling in the 
charging gaps left by the market

• Find our current public EV charger 
locations here: Find Charging Stations

https://www.pacificpower.net/savings-energy-choices/electric-vehicles/find-charging-stations.html


BiRep: Report 
Structure & 
Executive 

Summary Design 
Preview



Purpose of this Segment
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Anchor the group in what to 
expect from the Biennial Report

Preview format for upcoming 
report 

Validate how feedback should 
be considered for the Biennial 
Report  



Envisioning the Report 
Structure 
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The goal is to create a document that is not only compliant, but also accessible, understandable, and 
reflective of the perspectives and experiences of the communities it is intended to serve.

1. Executive Summary: Provides a concise overview with highlights and strategic  limited technical 
details

2. Report Guide: Helps readers navigate and understand the report.
3. Community Facing Report: Communicates outcomes, impacts and progress in a way that is 

meaningful and accessible to customers, stakeholders and communities.

▪ Plain Language
▪ Designed with a community lens
▪ Focuses on experiences, outcomes and benefits
▪ Includes visuals, stories, examples and key highlights
▪ Emphasizes transparency and accountability
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New Additions | Executive Summary

Provide Tribal Councils, community-
based organization leaders, and other 
TN/CBIAG partners with a concise 
overview of key findings, outcomes, 
lessons learned, opportunities, and future 
considerations, presented in a way that is 
accessible, relevant, and meaningful to 
community audiences.
• Summary level
• Highlights engagement efforts, partnerships, 

and lessons learned
• Provides context on how stakeholder and 

Tribal input informed priorities, actions, or 
outcomes

• Focuses on transparency, accountability, and 
the practical impacts of the work

• Limited technical or regulatory detail, with 
references to the full report for additional 
context



New Additions | Report 
Guide

45

The Report Guide serves as a companion document that helps readers understand, navigate, and 
interpret the report. It is designed to improve accessibility, usability, and transparency by providing context, 
definitions, and direction for a variety of audiences with differing levels of familiarity with the subject 
matter.

• Welcome and Purpose Statement
• How to Use This Report
• Audience Navigation Guide
• Key Definitions and Acronyms
•  Reporting Framework and Methodology Overview
•Community and Stakeholder Engagement Overview
• Frequently Asked Questions
• Additional Resources and Contacts



BiRep Format Concept 
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Formatting the Biennial Report with readability, 
accessibility, and member experience in mind

Specific Call-Outs for: 
• Member Feedback
• Quotes
• Legislative Spark Notes 
• Tribal Nations Considerations
• Graphics and Data Visualizations 



Public 
Comment



2026 Meeting Schedule

2026 CBIAG ZOOM MEETING LINK
Meeting ID:  83670154272
Passcode: 262518

Proposed meeting dates: 
January 15, 2026
February 19, 2026
March 19, 2026
April 16, 2026
May (Joint Session)
June 18, 2026
July 16, 2026
August 19, 2026 (Joint Session)***
September 17, 2026
October 15, 2026 (Hybrid Meeting)**
November 2026 (Special Session)*
December 17, 2026

Link: Oregon Community Benefits and Impacts 
Advisory Group (pacificorp.com)

For more information:
Oregon Clean Energy 
Plan Updated Engagement Strategy

Email comments to:
ORCBIAG@pacificorp.com

Pacific Power Stakeholder Engagement

50

***Separate meeting link
**In person opportunity
*Date pending

https://esource.zoom.us/j/83670154272?pwd=ASTRcqJLIwFvFf22qPkadmMhoUFB6x.1
https://esource.zoom.us/s/89466499154?pwd=MudXiyYndWKSYzY2aJc8u5YFDwMkJo.1#success
https://www.pacificorp.com/energy/oregon-community-benefits-and-impacts.html
https://www.pacificorp.com/energy/oregon-community-benefits-and-impacts.html
https://www.pacificorp.com/energy/oregon-community-benefits-and-impacts.html
https://edocs.puc.state.or.us/efdocs/HAH/um2225hah161643.pdf
https://edocs.puc.state.or.us/efdocs/HAH/um2225hah161643.pdf
https://edocs.puc.state.or.us/efdocs/HAH/um2225hah161643.pdf
https://edocs.puc.state.or.us/efdocs/HAH/um2225hah161643.pdf
mailto:ORCBIAG@pacificorp.com
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