.

Joint Community Benefits and
Impacts Advisory Group Meeting

May 20, 2026
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1:10

1:30

1:50

2:10

2:50

3:00

3:20

3:40

3:50

Collaboration & Customer Engagement

h /

1:00-4:00pm, May 20, 2026

Agenda

TIMING | TOPIC

Objectives and Presenters

Check In

Clean Energy Planning & The Biennial Report
CBIs & the EJ Framework
Programs: Pacific Power & Energy Trust of Oregon

Break (10 minutes)

Emergency Management & Corporate
Communications

Demand Response
Public Comment

Check Out, Summary & Next Steps

For technical support, chat “Tag G-D/ E Source"
asrecipient, and send your message

Let us know who is in the room by adding your
organization (if applicable)

Click “Participants” and select the “Rename”
option

Use Gallery View (icon at top right) when in group
discussion

Navigate to "Interpretation" at the bottom of
Zoom

Select "ASL" under Watch or "Spanish" under
Audio

If the interpretation icon is missing, try the
"More" icon

Engagement encouraged!
* Questions are welcome at any time
 Please mute until speaking
* Speak by clicking the "Raise Hand" in the tool
bar
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REOCFIC POWER. Today's Objectives

1. Continue the conversation around Biennial
Report components, further distinguishing
TNCBIAG CBls and CB&ls
2. Re-center the group on the purpose of the
Environmental Justice framework and
preview how information will be shared
3. Demonstrate some of the areas and
methods Pacific Power and Energy Trust of
Oregon engage with people
4. Revisit the System Benefit Charge as
aligned with customer engagement efforts

Joint
Session




Engagement Team lé

E Source I \
Facilitation Team

Jeffrey Daigle

Advisory Group Team ~N

) Tracy Moreland
Tribal Liaison

Cassandra Hales
Community Affairs
Coordinator

Christina Kruger
- Stakeholder Policy &
- Engagement Manager

J

Morgan
Westberry

Zanya Morgan

/

4 POWERING YOUR GREATNESS
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Pacific Power Collaborators

Energy Trust of Oregon

Clean Energy Planning \ Demand Response

Caryn Appler
Rohini Ghosh Cara Glennon-Olsen Zachary Hymes Outreach Team
. . . . Lead
Senior Director, _ CBI Advisor, Senior Regulatory
Clean Energy Planning ' Clean Energy Planning Specialist

Carina Miller
Tribal Government
& Stakeholder
Relations Manager

Community Relations \

\_ / J

Emergency Management J \ Corporate Communications .

—

. Holly Powers Lisa Corbly Hallie Frazee Kari Greer

. Program Manager, Program Manager, Wildfire Mitigation Senior Manager,
Emergency Access and Communications Community
Management Functional Needs Program Manager Relations

/ / /

5 POWERING YOUR GREATNESS
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EACIFIC POWER. Check In Activity

Let us know about you!




Getting to Know Oregon Advisors | é
Whiteboard Activity

Vé PACIFIC POWER.

POWERING YOUR GREATNESS

How to participate:

1. Drop anicononthe counties
your organization serves

2. In 5 words or less, highlight
the focus of services offered
(senior, veteran, health, food,
energy, employment, etc.)




G q B
\

Closing the
> Feedback e

Loop

- -




QEACFIC POWER. Closing the Loop

NEXT STEPS

TOPICS

* Integrated Resource Plan \ /

* Clean Energy Plan

* Joint CBIAG Meeting in May

* Biennial Report
e (Customer Protections

+ CBI: Health & Well-being March Meeting Recap

 Customer Experience

* Proposed Office Hours
Opportunity

FEEDBACK

A glossary of terms would be helpful for CBIAG members who are newer to the utility space
Age groups impacted by disconnections may be a helpful indicator

Reviewing a PacifiCorp bill may be helpful to better understand charges and customer protections
When discussing energy burden, include the cost of housing
Tribes need more information to better understand what specific CBl data PacifiCorp is requesting




W PACIFIC POWER. Tribal Liaison Updates

POWERING YOUR GREATNESS

Brief Updates

Coordinated support to Tribes
Internal education opportunities

Portland Harbor/ Harborton Tour

" Tracy Moreland

Tribal Liaison Rep., PacifiCorp

tr morelan ificor m
503-869-2922



mailto:tracy.moreland@pacificorp.com

Biennial Report Discussions | :
Today's Focus What to Expect

HB2021; Section 6(G)
ﬂ Document member
feedback through polls,

Actions to encourage customer engagement
whiteboards, and

‘ 02 Seek consultation from
storytelling activities

Advisory Group
members through the

‘ 04 Memorialize member

feedback in the 2026

Biennial Report

community lens

r Share current state of
01 utility actions & programs

11 POWERING YOUR GREATNESS



Biennial
Report
Section 6 (G)
Actions to
Encourage
Customer
Engagement




Vé PACIFIC POWER.

N

What Are You Seeing in Your Communities?

Presentation
B

Look for this text

HB2021; Section 6(G)

o

Dig Deeper... ©

Foreach SME segment focused
on “actions to encourage
customer engagement” we
invite advisors to share their
community-level perspective,
including key observations and
experiences from their work.
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"% PACIFIC POWER. Section 6

POWERING YOUR GREATNESS

SECTION 6. (2)(a) The electric company shall develop, in consultation with the Community Benefits and

Impacts Advisory Group, a biennial report that assesses the community benefits and impacts of the electric
company and shall file the biennial report with the Public Utility Commission. The biennial report must include
a description of the following:

(A) Energy burden and disconnections for residential customers and disconnections for small commercial customers;
(B) Opportunities to increase contracting with businesses owned by women, veterans or Black, Indigenous, or People

of Color;

(C) Actions within environmental justice communities within the electric company’s service territory intended to improve
resilience during adverse conditions or facilitate investments in the distribution system, including investments in facilities
that generate non-emitting electricity;

(D) Distribution of infrastructure or grid investments and upgrades in environmental justice communities in the electric
company’s service territory, including infrastructure or grid investments that facilitate the electric company’s compliance
with the clean energy targets set forth in section 3 of this 2021 Act;

(E) Social, economic, or environmental justice benefits that result from the electric company’s investments, contracts or
internal practices;

(F) Customer experience, including a review of annual customer satisfaction surveys;

(G) Actions to encourage customer engagement;

(H) Other items as determined by the electric company and the electric company’s Community Benefits and Impacts
Advisory Group.




Clean
Energy Planning
& the Biennial




W% PACIFIC POWER. Purpose of this segment: é

POWERING YOUR GREATNESS

Provide organizational updates that align Advisory Group
work with broader strategic vision

Expand on the Clean Energy Plan and Biennial Report
relationship

Demonstrate how Community Benefit Indicators (CBIs) will be
connected




ELCIFIC POWER. Evolving Clean Energy Planning é

Planning Continues to Evolve Under House Bill 2021

Oregon’s clean energy planning processes are expanding beyond traditional resource
planning to include:

* Decarbonization goals

« Community benefits and impacts

* Energyequity considerations

* Long-term community outcomes

Organizational Alighment
* Stakeholder Engagement & Policy now aligns within Clean Energy Planning
* CEP andIRPteams now roll up under a shared Senior Director structure

e Continued cross-functional collaboration across the business

Why This Matters: This evolution reflects a growing understanding that technical planning and
community engagement must work together.




ELCIFIC POWER. Evolving Clean Energy Planning

From Technical Planning to Community Impact

What is a CEP?

Clean Energy Plans (CEPs) build from traditional processes to outline pathways toward
2030, 2035, and 2040 clean energy targets based upon:

» Future resource and transmission needs

» Long-term decarbonization strategies supported by near-term actions

» Maximizing benefits to communities and minimizing negative impacts

An Evolving Challenge

These processes are inherently technical, but they are also evolving to better incorporate:
e Community Benefits & Impacts (CB&ls)

« Community Benefit Indicators (CBls)

* Distribution System Planning

* Community-level and qualitative impacts

Core question: How do we meaningfully integrate lived experience and community
priorities into system-level planning?



ELCIFIC POWER. Evolving Clean Energy Planning é

Role of Advisors & the Biennial Report
Advisors help:

* Ground planning discussions in lived experience

e Surface community priorities and barriers

* Provide context that technical data alone may not capture
* Strengthen transparency and accountability

Role of the Biennial Report

The Biennial Report creates an opportunity to holistically capture:

 Quantitative metrics

* Qualitative community perspectives

« Community priorities and emerging themes

* This context can help inform future planning and implementation efforts, including the CEP.




EACFIC POWER. Evolving Clean Energy Planning é

Translating Community Benefits

Looking beyond traditional utility metrics, not all community benefits and impacts are easily
reflected in technical models.

Examples may include:

* Housing stability

* Accessibility

« Community resilience

* Trust and relationship building

* Reduced stress and energy burden
* Cultural continuity and wellbeing

community benefits orimpacts feel most important, even if they are difficult to

@ As we move through our various utility discussion topics. Please consider, what
measure quantitatively?




Community Benefit ya ®

|ndlcato rs AND RENGTHENING /

Community Benefits ®
and Impacts

VEGETATION
MANAGEMENT

TECHNOLOGY



% PACIFIC POWER.

POWERING YOUR GREATNESS

Recap the existing Community
Benefits Indicator (CBI)
framework

Introduce some new ways to
guantify environmental impacts

Purpose of this
segment:

Start a conversation about

metrics and how we
EXPERIENCE them.
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PACIFIC POWER.

POWERING YOUR GREATNESS

Energy Equity

Economic Impacts

Resilience

(System and
Community)

Community energy
resources (batteries
+renewables +
other)

Outage
frequency/duration
by community (EJ/
not EJ) — SAIDI/ SAIFI/
CAIDI

Community Benefit Indicators (CBIs)

Health and
Community Well-
Being

Energy burden by
community

Demand Response
program
participation

Public EV charging
station installations

Incentive program
participation

Environmental
Impacts

(Portfolio, Proxy-
Based)

* Emissions reductions
(CO,, SO,, NOx)

NEW Economic value
of improved public
health

h /

(Informational)

Low-Income
Discount (LID)
program enrollments

Arrears

Disconnects/ shut-
offs

Diverse contractor
spend




% PACIFIC POWER Community Benefits and Impacts
(CB&ls)

Indicators are Measurable; Impacts are broader

Key Takeaway: CB&ls capture the lived experience, CBls measure it

«  Community Benefits and Impacts describe real-life experiences COMMUNITY
ENGAGEMENT = ©

W

people and communities have. They may highlight:

o Impacts of utility actions
o Thedistribution of benefits and burdens
o Perceived fairness (feeling included or excluded from
planning)
* (CBIls are the quantitative ways that we measure, or track, those
experiences. They are:
o Standardized

o Repeatable

o Reportable
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POWERING YOUR GREATNESS

Recap HB 2021 and how we currently
define Environmental Justice
Communities

PUFpOSE of Discuss the Environmental Justice
this Segment: Community Framework (Index)

Talk about what we’ve learned so far

about how the index and community
benefits indicators intersect
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QEACFIC POWER. Recap — House Bill 2021

What is an Environmental Justice (EJ) Community?

Section 1(5) of HB 2021 defines Environmental Justice Communities broadly as: “communities of color, communities experiencing
lowerincomes, tribal communities, rural communities, coastal communities, communities with limited infrastructure and other
communities traditionally underrepresented in public processes and adversely harmed by environmental and health hazards,

including seniors, youth and persons with disabilities.”
The importance of narrowing down definition(s)

A lack of precision can make any framework challenging to operationalize.
Having clear objectives makes it easier to outline what success will look like.
Really understanding what it means to be an EJ community will:

* Help us get the most out of our community investments

* Improve collaboration between all stakeholders

* Sets the stage for measuring success



https://olis.oregonlegislature.gov/liz/2021R1/Downloads/MeasureDocument/HB2021/Enrolled?

N

EACIFIC POWER. Why build an Environmental Justice
Community Index?

Building an Environmental Justice (EJ) Community index to
geographically identify vulnerable communities in our service area
supports our effort to ensure that the benefits and burdens of our

policies and decisions around HB 2021 are distributed equitably by

* Providing a consistent method to identify environmental justice
communities.

» Standardizing equity data presented in regulatory filings by establishing
a transparent, repeatable process.

* Supporting equitable evaluation of impacts, and mitigation of risk to
impacted communities

* Integrating equity indicators into program planning and resource

procurement decisions.
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PACEIC EOWER. What Have We Learned So Far?

Findings suggest that the Environmental Justice Community Index can be used to support
identification of Environmental (EJ) Justice communities

Group-level patterns were clearer The most vulnerable communities tended to show

« Theindexwas more effective at identifying outcome

Higher rates of arrears

alignment with community vulnerability trends than

Higher disconnect rates
predicting CBIl outcomes

* Greater participation in the Low-Income Discount (LID)

* This was expected because community outcomes are
program

skewed and often shaped by external factors like

* Somewhat poorer reliability outcomes
* Availability of community ¢ Regulatory environment

resources and program ¢ Contractor availability * Lowerincentive program participation

information e QOther“noise”

* QOperational costs
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PACIFIC POWER.

POWERING YOUR GREATNESS

Questions we asked

How strongly are CBIl outcomes

related to vulnerability rankings?

How much of the variation in CBI
outcomes is explained by

community vulnerability?

How large are the differences?

What we learned

Getting Technical — The Details

Program Name Relationship Variance Explained giﬁei;:(‘:

Arrears Very strong (positive) Substantial - 51% Small-12%
Disconnects Very strong (positive) Most —81% Small—-14%
CommercialIncentives | Very strong (positive) Substantial —62% | Small-21%

Industrial Incentives

Strong (positive)

Moderate — 34%

Moderate — 32%

Renewable Incentives

Very Strong (negative)

Substantial - 68%

Moderate — 29%

Residential Incentives

Weak (negative)

Very Little— 3%

Very Large — 100%

All Incentives

Very Weak (negative)

Very Little — 0%

Large — 73%

Low-Income Discount
Enrollment

Very strong (positive)

Most - 91%

Very Small-10%

SAIDI Very strong (positive) Substantial - 57% Moderate — 27%
SAIFI Very strong (positive) Substantial = 70% Small-15%
CAIDI Very Strong (positive) Substantial - 51% Small—13%




Vé PACIFIC POWER.

POWERING YOUR GREATNESS

The data shows

Disconnects and arrears are
clustered in the most
vulnerable communities.

Low-Income Discount (LID)
program enrollmentis also
concentrated in vulnerable
communities

There is a negative
relationship between
incentive program uptake and
EJ community designation.

There is a modest correlation
between grid reliability
metrics and community
vulnerability

Digging Deeper

Arrears and
Disconnects

LID
Enrollment

Incentives

Grid
Reliability

h /

Questions it raises

Could communities ranked higher on the EJ
Community Index benefit from more targeted
outreach and/ or increased financial
assistance?

How do enrollment patterns vary across
different subsets of Environmental Justice
Communities?

What are the barriers to program access? For
example...

* Upfront affordability?
* Contractor availability?

* Program qualification constraints?

Do the current reliability metrics adequately
capture the relationship between reliability and
the equitable distribution of benefits?



% PACIFIC POWER. Th e R esy lt

Results of this initial analysis support use of the EJ] Community Index as an informative,
decision-relevant tool to

* Identify communities that may need a closer review

* Supportidentification of geographic areas that may need prioritized outreach, more extensive engagement, and/ or
supplemental analysis

« Compare different alternatives to assess the benefits and burdens of specific utility actions
* Flag where projects may (not will) require additional mitigation

e Support regulatory narratives like the Clean Energy Plan or data requests

The analysis DOES NOT support

* Use of the E) Community index as a standalone tool for assessment of utility investments. It should be used alongside

* Engineering and feasibility studies * Wildfire risk assessment

* Analysis of cultural and environmental « Community acceptance and/ or engagement

constraints
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HB2021; Section 6(G)
Actions to encourage customer engagement



Tribal resources and internal activities
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Agenda

 Why we are here today
* Qutreach Team
« Key areas of work and impact
 How we connect customers to offers
* Multiyear Plan and Equity Plan
* Tribal Outreach Strategy




About us

Independent
nonprofit

Providing

access to

affordable
energy

Serving 2.4 million customers of
Portland General Electric,
Pacific Power, NW Natural,
Cascade Natural Gas and Avista

Generating Building a
homegrown, stronger Oregon
renewable and SW
power Washington




Energy Trust Regional Outreach Team

Arpana Nautiyal
Portland Metro
Outreach Manager
Multnomah,
Washington,
Clackamas, Columbia,
Yamhill and Clark
Counties

Maria Robinson Caryn Appler
Mid-Willamette Outreach Lead
Coast Outreach ﬁlosg dslgri)vpeorrts.
gla’t‘ge’ ook Dani Wilgus Wasco,

1aisop, 111amoox, Eastern Oregon Sherman &
Lincoln, Marion, -

_ Outreach Manager Gilliam
Polk, Linn, Benton : .
dL Count Morrow, Umatilla, Counties
andLane Lountes Wallowa, Union, Malheur
and Baker Counties

Heather McNeill
Southwestern Oregon
Outreach Manager Central Oregon
Jackson, Josephine, Outreach Manager
Douglas and Coos Deschutes, Crook,
Counties Jefferson, Klamath and
Lake Counties

Nate Merrill




B Y a1 | Key areas of work and impact

N— - * We serve as the regional liaisons and
connection point in region for Tribes and Ultilities

* We interact and support every program at
Energy Trust

« We are often the face of Energy Trust to our
Tribal Nations, communities, customers,
contractors, Trade Allies and stakeholders

« We are in the field working alongside contracted
representatives supporting customer projects
and providing input

e » We often hear first about what is working and

S A what needs to be improved

Maria Robinson, CCS « We are subject matter experts and bring
Latino Business Alliance communities insights to program design and
Expo Negocios marketing




Outreach
team

0
€5
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O ©
G
Q£
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Industrial

Residential
Commercial
Agricultural
Renewables

Connecting Customers to offers



Multiyear Plan and Equity Plan

Outreach plays a role in implementing
the 2026-2030 Multiyear Plan and
Equity Plan
e Coordinated communication and insights
gathering to reach customers

* Increased outreach in-person to priority
customers,

« Supporting new program rollouts

» High-touch support to help customers and

collaborators understand Energy Trust and
eligible resources

« Connections to utility programs, increased
coordination on events and promotion

« Supporting leads, project activity




Government and Stakeholder Relations Team

Working directly with Utility Liaisons:

« Laura Green, Sr. Regulatory and Ultility Relations Manager

« Genevieve Kruse, Sr. Regulatory and Ultility Relations Specialist

« Natalia Ojeda, Sr. Government and Stakeholder Relations Specialist




Why Tribal Information Intake & Coordination Matters

Tribal governments
are sovereign
nations with distinct
protocols and
capacity

Uncoordinated
outreach can strain
trust and
relationships

Coordination
centers respect,
sovereignty and

equity

Intentional outreach
protects long-term
relationships




1. Requestor Information

Name of Staff Member Submitting Request
Text field

Email

Text field

Phone (optional)

Text field

Date Submitted

Auto-populated or date field

2. Program or Department Identification

Program, Team, or Department

Dropdown or text field

Role in This Request

(e.g., Program Manager, Outreach Staff, Policy, Marketing, Executive Support}

Dropdown or text field

3. Direction of Information Flow
Is this request for information going into Tribal stakeholder communities or out of Tribal stakeholder cc
Required —select one

o [ Information going into Tribal communities
® [ Information coming out of Tribal communities
® [1Both (explain below)

Purpose of Information Flow
(e.g., program update, feedback request, policy coordination, data collection, event support, relationship-bt

Long text field

4. What Are You Looking For?

Describe the information, support, or outcome you are seeking

(Be as specific as possible. Include background, deadlines, and how this information will be used.)
Lang text field

Time Sensitivity

# [1High (specific deadline)
* [1Medium
» (0 Low / exploratory

Requested Timeline or Deadline (if applicable)

Date field

ribal information intake form = Coordination Hub

5. Tribal Communities Involved

Which Tribal g 1t(s) or Tribal st community(ies) are i orp ially il

(List all that apply. If unknown, note “TBD")

Long text field

Geographic Relevance

(e.g., Oregan, SW Washington, specific service territory)

Text field

-

6. Tribal Contacts Currently Engaged
Are you already working with Tribal contacts on this request?

* [Yes
* OONo

If yes, please complete the table below:

Tribal Contact Details

0

/
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ools, Resources in Development

* Tribal intake form
* Tribal information funnels

« Stakeholder dashboard
o Asana-based; tracks on contacts, engagements; CCS for now

* Tribal events
o Building out what events, powwows, conferences we attend
o Encourage anyone who is interested in attending to reach out

e Tribal Government 101

o Resource on each Oregon federally recognized tribes, including election
cycles/key Tribal staff positions

* Tribal outreach engagement strategy




& Thank You

A Carina Miller

Tribal Government and Relations Manager

carina.miller@energytrust.org

= @ Caryn Appler
-~ | Outreach Lead

caryn.appler@energytrust.org

EnergyTrust

oooooooo
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Wildfire Information &
Preparedness:

Emergency Management &
# & Corporate Communications
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POWERING YOUR GREATNESS

Equip Advisory Group Members with
wildfire preparedness information and
resources

Share company preparedness and
coordination actions and what customers

P u rpose Of th IS and Advisory Group members can do to be
Segment: resilient during wildfire season

Connect different pieces of Emergency

Management and how they work together




EACIFIC POWER. Oregon service area

Gifford - P
{\——Aﬂom o Pinchot Yakema Indian ~N ,Fasco Nez Per
F ) Longview National' § Reservation * ¢
\ . 3 \ Forest Ken Wi)d .WJIO Walla
” ,

\ ¢ v { HULY)_‘U}I”‘G\ § i
« 637,000+ Oregon customers 1 N APES T =
. iy ,-"";"- i “\TheDafes < % R 3
« 291 substations 14 R e /I AN B /f
* 19,000+ miles of distribution lines f el = % L
. . . . L Salem s p
e 3,000+ miles of transmission lines Al )5 5 7 b
. Newport s »;\} 2 s {
21,000+ square miles e e
e R
: ) 5 [Willamette 300 ’ X
_ _ _ gt 0 oo N
High Fire Risk Zone g ) o
Areas of heightened wildfire risk are known ) foote  \GEe widlfe
as High Fire Risk Zone (HFRZ) ‘ Gk
Line Miles Oregon HFRZ y i Y High Fire Risk Zone

Nat,
‘Iamalh Falls

a
Fopest! _Lakeview
-

Pacific Power Service Territory
(. High Fire Risk Zone

Overhead Transmission 3,069 632

Overhead Distribution 14,007 2984 3616 head U '
o overnead line miles
Total Miles 17,076 3,616 ’

* 21% of Pacific Power’s Oregon service territory
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B

Nu&/ﬁw OPEN HbUSE

Oregon outreach events

m{ffafg £ prekention

WEBINAR

I

Oregon Webinar w/ASL (3/10/26)

Oregon Spanish Webinar (3/11/26)

Video
Recording
Video
Recording

L
Ca nnon Beach (4/22) l

Hood River (4/11)

Mosier (4/18

“5 Lincoln Clty 4/23

Warm Springs (6/23)

J
P
=t “

Bend (4/25)

Roseburg (5/6)

Grants Pass (4/29)

* Klamath Falls (4/2)

Medford (4/28)

A=

e
1‘.1.1 Arlington (5/18)

h /

‘l

Enterprise (5/21)

*

.!g!

) |
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EACIFIC POWER. Wildfire Response

Emergency Management Team
* Develop an overall strategy for coordination with state,

federal and local emergency management teams
* Lead response and coordination during wildfires
* Public safety partner engagement
* Community outreach and monitoring
Meteorology Team VB oo MR T W
* Daily forecasting & risk modeling o Nyl 5 o e "w" ‘
e 24/7 monitoring from 541+ weather stations w...’siz:-;i:g;;' il e o A Y
Fire & Emergency Response Group *NEW* F e M;’ 2l
* Monitors and responds to wildfires across service area ol ¢ M'}' i .-" <
« Support public safety partners o |, o ! ,. :
* Provides training and incident information A .,4.5“" .. e por
Wildfire Intelligence Center *NEW* £ BT IORL )
* Provides 24/7 monitoring and operational support ‘;‘M ey - |
« Analyzes threats using a complexity-based decision matrix ‘" Bl e

. we:.f::}; ;:‘::;;::w .‘ . Weather Station Locations
ARG TP
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REACIFIC POWER. Operational Practices

Fire season is a condition...not a date

Our actions increase as risk increases to prevent wildfires from starting
and reduce the impacts of wildfire on our customers and communities.

24/7 monitoring even Enhanced safety settings Public Safety Power
during low fire risk periods enabled on circuits Shutoff potential

s —

Adjustments based on local conditions

Very Low Fire Risk Elevated Fire Risk Extreme Fire Risk



EACIFIC POWER. Wildfire de-energization

POWERING YOUR GREATNESS

Gifford
incho ,Pasco

Astoria - Pinchot Yakama Indian : Nez Pe
i : b NFurresr i s Kennewick Walla Walla
NnNnance are ettings \ <
0 0T £\, BEE ‘

penf®ton  Forest

* Event-driven R e s e e sl < =

Tillamook o '} °
illam Portland NI of Heppner °

» Reduces chance of ignition RN
« Customer notifications R -’%_ e B '
+ 1,642 outages in 2025 PR
fooene “LulS ; }end National : pavet
Emergency De-energization A | N g - o
* Active wildfire ;‘”g S W,’
* Protects first responders and equipment :.' v :
* 16 outages in 2025 i
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REACIFIC POWER. Public Safety Power Shutoff '

PSPS Timeline —>
Communications

 (Customers start at 48 hours N
* Public Safety Partners start at 72 hours g

‘ Monitor conditions through ‘0’

Public Safety Partner Portal
 GlISfiles for public safety partners
* Enhanced coordination tool

= 'YPACOFICPOWER  pupicSafety Portal @ Events

Events
= Show Emergencies Only
| . 7’ \ N . . e .
Smoke Test o= V4 s \‘\
@© Test- Salt Lake County o= /;"/ PSPS \\“x\ ,:",A
Test Smoke UAT = ¥ Ik i {"J De- P r
i b= { Wwatch | | izati i PSPS
PR o g ] | iy energizavion Restoration
¢ 72-48 J \ 48-24 J begins Concludes
= G \ £L=20 4 V”' tO~ L4 g
\ 4 \
Testing o= \,“;_: d //_,_'.3' '/):
Tyler Test o= S \\‘-5: -
Testing Q=

RESTORE

* Restoration
done in waves

» Considerations
for critical
infrastructure




EACIFIC POWER. Public Safety Power Shutoff '

. Additional notifications for known AFN customers
N
NS

Due to extreme wildfire risk and
Medical Certificate

hazardous weather in your area,
we may turn off your power on

Power may be out until weather conditions
e « Who: For customers who depend on electricity for medical equipment
your household uses medical equipment

that requires electricity. Ve were unable

to reach you by phone, so we stopped ¢ HOW: Med|Cal prOfeSSIOnal Com pl.etes and SmeItS form

by to check on you.

Please call us at

1-888-221-7070 A nd Functional N lf-Certification

to confirm you received this message

For More Information Visit: * Who: For customers with a disability or use a device for health, safety or

PacificPower.net/PSPS

PacificPower.net/Outages

cicPonnet Prens e Independence that requires electricity, and do not have medical certificate

W PACIFIC POWER  How: Customer completes online form or calls customer service



https://www.pacificpower.net/my-account/payments/bill-payment-assistance/medical-certificate.html
https://csapps.pacificpower.net/public/outages-safety/afn-self-certification/en
https://csapps.pacificpower.net/public/outages-safety/afn-self-certification/en
https://csapps.pacificpower.net/public/outages-safety/afn-self-certification/en

EACIFIC POWER. PSPS community resource center /!

Community Resource Centers may be established
to serve communities affected by PSPS

Available Services

v'Accessible shelter from v On-site medical support
environment (EMT-A at a minimum,
Paramedic preferred)

v'Air conditioning

Community
Resource

v'Charging stations,
including for medical

v'Potable water

v'Seating and tables

devices
v'Refrigeration for v Air Purifiers
medicine and baby
needs v’ Air Quality Monitors

v'Interior and area lighting ¥'Non-perishable snacks

v Communications v'Small crates for pets

capability such as Wi-fi v'Portable ADA ramp
access, sat phone, radio,
cellular phone etc.

v On-site security

o v'Restroom facilities
v'Televisions
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Vé PACIFIC POWER.

POWERING YOUR GREATNESS

Oregon medical

backup electric power rebate

Program Summary

Rebate for a portable power station, battery, or
permanent backup generator

For households

Rebate up to $1,000

Pacific Power customer

Enrolled in medical certificate program and
Oregon Low Income Discount (LID) program
Qualified product

For Facilities

Rebate up to $4,000

Pacific Power customer

Licensed residential care home, facility, adult
foster home or hospice

Qualified product

Enroll

Complete form
Provide receipt

N
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PACIFIC POWER.

POWERING YOUR GREATNESS

Direct customer communications

* Emails

* Billmessages
Online resources
 Social media

*  Website

* Videos

* Brochures, handouts
Outreach events

* Webinars

* Open houses
Additional methods

e Proactive media

 Paid advertising

Feedback

* Pre- and post-wildfire season surveys

Collaboration

* Public safety partners
e Criticalinfrastructure
* Tribal Nations

e Service providers

e Community based-
organizations

e Community leaders
* Regulators

* Elected officials

2026 continuing communications activities

‘P{CF[POWER

Public Safety Power Shutoffs (pses)
Working t stop widires before they start

Weie bere ffor you:
SUPPORTING ACCESSIBILITY NEEDS




WPACFIC POWER. Continuing accessibility programs outreach

N
¢

Accessibility Accessibility Tenant Accessibilit

programs programs flyer preparedness flyer programs toolkit
webpage for partners

All materialsin
English and

Spanish * AFN self-certification * Customer programs * What is a PSPS * Website copy
* Medical certificate * How to get more * Make an emergency * Social media posts
* Backup power safety information: [o]E=1g » Customer program
* Financial assistance * Accessibility * Preparedness website flyers
* Communication support programs website » Outage map  Wildfire materials
(350 languages) * QR code * Localresources * Videos
* PSPS * How to talk with a * Medical certificate
* Update contactinfo real person 24/7 * AFN self-certification
* Get alerts * Backup power safety
* Contactus * How to get more
* AFN flyers and Toolkit information

Q Are there other organizations we should share our toolkit with?


https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP_Wildfire-Customer-Programs-Handout_English_02-2025.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP_Wildfire-Customer-Programs-Handout_English_02-2025.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP_Wildfire_ApartmentPSPSFlyer_ENGLISH.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP_Wildfire_ApartmentPSPSFlyer_ENGLISH.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP-Accessibility-Programs-Toolkit-for-Partners.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP-Accessibility-Programs-Toolkit-for-Partners.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/outages-safety/wildfire-safety/PP-Accessibility-Programs-Toolkit-for-Partners.pdf

% PACIFIC POWER.

POWERING YOUR GREATNESS

April 2026 Wildfire Pre-Season Survey

* 58% are aware of wildfire safety
communications

o 90% rank the Pacific Power
website as the clearest source of
information

o 77% rank community
meetings/events as the most
useful source of information

o Notifications via text is the most
effective method of communication
from Pacific Power, followed by email

o 71% are aware that Pacific Power may
de-energize lines during wildfire
season

* 78% are aware they can update their
contact info, but only 37% have done
SO

2026 communications feedback

N

Additional stakeholder feedback

Direct communications like email, bill messages and letters are
good, but showing up for in-person events and engaging on social
media are also successful methods

Preparedness messaging remains a consistent need, with requests
for repetition before/during the season

Support for vulnerable customers remains a concern
Need better representation of AFN customers in our materials
Add information about local resources to website

* Explore ways to navigate to customer programs through customer

accounts

Q Let us know if you would be willing to be participate in
future partner interviews.
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PACIFIC POWER.

POWERING YOUR GREATNESS

Updated materials and efforts

New educational videos on wildfire safety measures
Multiple pre-season communications to customers
Variety of community event types and locations
Enhanced Safety Settings postcard

Expanded AFN image library
Added links on Customer Account page to
accessibility programs

Additional information added to website:

 |Local resources
Added AFN self-certification to handouts

What else can we do to improve communications with
customers and communities?

PACIFIC POWER.

2026 Communications Improvements

Wildfire safety precautions
i e for your area

h /
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PACIFIC POWER.

POWERING YOUR GREATNESS

Purpose of this
segment:

Inform Advisory Group on surcharges
that fund various customer programs

Discuss different demand response
customer programs

Consult on how customer engagement

for Pacific Power programs might
appear in the Biennial Report




h /

%PACIFIC POWER. Rill Exam D le

%PACIFIC POWER.
Questions about your bill: Call toll free 1-888-221-7070 PacificPower.net

BILLING DATE: May 1, 2026  ACCOUNT NUMBER: DUE DATE: May 26, 2026 AMOUNT DUE: $156.36
NEW CHARGES - 04/26 - CONTINUED UNITS COST PER UNIT CHARGE
Supply Energy Charge 201 kwh 0.0756200 15.20
System Benefits Charge 201 kwh 0.0006500 0.13
Energy Trust/efficiency Charge 201 kwh 0.0116600 2.34
Public Purpose 0.0150000 0.59
Low Income Discount Recovery 2.64
Low Income Assistance 1.42
B P A Columbia River Benefits 201 kwh -0.0133100 -2.68
Paperless Bill Credit -0.50
Redmond City Utility Tax 0.0350000 1.37
Late Payment Charge 0.0240000 2.67
Total New Charges 45.12




QEACFIC POWER. Program Surcharge Primer

Public Purpose

* Oregon Housing and Community Service (OHCS) Low Income Weatherization and Low Income
Housing Rehabilitation Programs

e Energy Trust of Oregon Renewable Energy Programs
e Public School District Efficiency Funding

mmmmel SYStem Benefits Charge

e PacifiCorp’s Demand Response Portfolio of Programs
e PacifiCorp’s Transportation Electrification Portfolio
e PacifiCorp’s Community Benefits and Impacts Advisory Group (CBIAG)

mamm C£nergy Trust and Energy Efficiency Charge

e Energy Trust of Oregon’s Energy Efficiency Portfolio of Programs
e PacifiCorp’s Home Energy Reports Program
e PacifiCorp’s Customer Communication and Outreach

Schedule 290 (Public Purpose Charge):
Schedule 291 (System Benefits Charge):



https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/290_Public_Purpose_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/290_Public_Purpose_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/290_Public_Purpose_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/290_Public_Purpose_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/291_System_Benefits_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/291_System_Benefits_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/291_System_Benefits_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/291_System_Benefits_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/292_Energy_Trust_of_Oregon_and_Energy_Efficiency_Funding_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/292_Energy_Trust_of_Oregon_and_Energy_Efficiency_Funding_Charge.pdf
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/rates-regulation/oregon/tariffs/rates/292_Energy_Trust_of_Oregon_and_Energy_Efficiency_Funding_Charge.pdf

R

PACIFIC POWER. System Benefits Charge Programs

POWERING YOUR GREATNESS

Demand Response Portfolio

e |rrigation Load Control

e Wattsmart Business Demand Response
e Wattsmart Battery

e Cool Keeper

e Wattsmart Drive

Transportation Electrification Portfolio

e Electric Vehicle Service Equipment (EVSE) Rebates
e Technical Assistance

e Public Infrastructure Utility-Owned

e Grant Initiatives

e Fleet Make Ready Pilot Program

e Qutreach & Education Pilot Program

N
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W PACIFIC POWER.
éPOWERINGYOURGREATNESS Demand ReSponse Use CaSeS

Peak Reduce peak load during summer 1-4 hour events
Management evenings
Contingency Correct for unplanned supply 15-30 minute
Reserve reduction events

Correct deviations in grid frequency 5 minute events
*Resources reserved as either load serving (used for peak management) or contingency reserve can
simultaneously be used for frequency response




QRACIFIC POWER. PacifiCorp’s Demand Response é

Programs in Oregon

Customer Segment | Program Name Equipment Types Use Case(s)
Irrigation Irrigation Load Control (ILC) Irrigation Pumps Peak Management
: Various (Rooftop HVAC, Peak Management,
Commercial & . : . .
industrial Wattsmart Business (WSB) Manufacturing Equipment, Cold Contingency Reserve &
Storage, etc.) Frequency Response
Wattsmart Battery Home Battery Storage Systems Frequency Response
Residential Cool Keeper HVAC (Cooling) Contingency Reserve &

Frequency Response

Wattsmart Drive Electric Vehicle Charging Frequency Response



https://www.pacificpower.net/savings-energy-choices/business/wattsmart-efficiency-incentives-oregon/oregon-agriculture/irrigation-load-control.html
https://www.pacificpower.net/savings-energy-choices/wattsmart-battery-program.html
https://www.pacificpower.net/savings-energy-choices/home/cool-keeper.html
https://www.pacificpower.net/savings-energy-choices/electric-vehicles/wattsmart-drive.html

N

QPACIFIC POWER. Stakeholder Polling Questions

Pacific Power engages with a variety of customers in a variety of different
ways, what is important for us capture or emphasized in the Biennial Report?

Is there a particular style of content that would be most beneficial to use in
the Biennial Report, regarding customer engagement for PacifiCorp’s
customer programs?

From HB 2021 (Section 6 (2)(a)(G)): The biennial report must include a description of... actions to encourage
customer engagement
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PACIFIC POWER. (re

POWERING YOUR GREATNESS

2026 CBIAG ZOOM MEETING LINK

gon Community Benefits and Impacts Advisory Group
2026 Meeting Schedule

h /

Meeting ID: 836 70154272
Passcode: 262518

Proposed meeting dates:
January 15, 2026

February 19, 2026

March 19, 2026

April 16, 2026

May (Joint Session)

June 18, 2026

July 16, 2026

August 2026 (Joint Session)**
September 17, 2026
October 15, 2026

November 2026 (No Session)
December 17, 2026

2026 TNCBIAG ZOOM MEETING LINK
Meeting ID: 835 3260 1961
Passcode: 887899

Proposed meeting dates:
January 30, 2026

February (No Session)

March 27, 2026

April 24, 2026

May 20, 2026

June 26, 2026

July 31, 2026

August 2026 (Joint Session)**
September 18, 2026*
October 30, 2026

November 2026 Joint Session
December 18, 2026*

**Proposed

*New date to accommodate holidays


https://esource.zoom.us/j/83670154272?pwd=ASTRcqJLIwFvFf22qPkadmMhoUFB6x.1
https://esource.zoom.us/j/83532601961?pwd=aLVNU61fck1b9ZUYrefu9IaOnbL6hC.6

Vé PACIFIC POWER. N ext St e p g

Pacific Power Stakeholder Resources

For more information:
2025 _Oregon_Clean_Energy Plan.pdf

Link: Oregon Community Benefits and Impacts
Advisory Group (pacificorp.com)

Link: https://www.pacificpower.net/community/t
ribal-relations.html

Email comments to:
ORCBIAG@pacificorp.com



https://www.pacificorp.com/energy/oregon-community-benefits-and-impacts.html
https://www.pacificorp.com/energy/oregon-community-benefits-and-impacts.html
https://www.pacificorp.com/energy/oregon-community-benefits-and-impacts.html
https://www.pacificpower.net/content/dam/pcorp/documents/en/pacificpower/community/or-cep/2025_Oregon_Clean_Energy_Plan.pdf
https://www.pacificpower.net/community/tribal-relations.html
https://www.pacificpower.net/community/tribal-relations.html
https://www.pacificpower.net/community/tribal-relations.html
https://www.pacificpower.net/community/tribal-relations.html
mailto:ORCBIAG@pacificorp.com
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